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GENERAL PROVISIONS

 Entrance examinations are designed to assess the practical and theoretical preparedness of applicants to the master's program and are conducted to determine whether their knowledge, skills, and abilities meet the requirements of the master's program in the 38.04.01 "Economics" (master's program). The program is designed in accordance with the requirements of the federal state educational standard for higher professional education.

ENTRANCE TEST PROCEDURE

The date and time of the entrance examination are determined by the entrance examination schedule, which is approved by the chairperson of the Admissions Committee.
The entrance examination format (in accordance with the Regulations on Entrance Examinations at UUNIT): testing.
The test contains 40 test questions.
The duration of the entrance examination is 60 minutes.
Test results are evaluated on a 100-point scale.
The examination may contain open-ended and audio/video questions.
An applicant who disagrees with the grade received on the entrance examination and/or who has violated the procedure for conducting the entrance examination has the right to file an appeal. The procedure for filing and reviewing an appeal is governed by the Regulations on the Appeals Committee at UUNIT.

ANSWER EVALUATION CRITERIA

The assessment criteria for exam answers submitted to the master's program include completeness, consistency, evidence, strength, awareness of knowledge and theoretical soundness of judgments, independence in interpreting information, practical focus, mastery of professional management skills, and other factors. In the case of testing, the assessment criteria include correct answers to test questions.
During the assessment, the initial score is converted into a final 100-point scale through the university's information platform.








CONTENTS OF SECTIONS AND TOPICS OF THE ENTRANCE EXAM PROGRAM
Section 1. Economy
Topic 1. Basic Economic Concepts.
Topic 2. Supply and Demand. Elasticity. Market Equilibrium.
Topic 3. Consumer Behavior Concepts.
Topic 4. Production Theory. Production Costs. Firm Revenue and Profit.
Topic 5. Types of Market Structures. Models of Firm Behavior in Different Market Structures.
Topic 6. Factor Markets.
Topic 7. General Economic Equilibrium.
Topic 8. The Role of Government in the Economy.

Section 2. Management. Organization as an object of management
Topic 1. The Concept of Management. Main Schools of Management.
Topic 2. The Organization as an Object of Management. The Internal Environment of an Organization.
Topic 3. Management Functions: Planning, Organization, Motivation, and Control.
Topic 4. Management Decision-Making. Decision-Making Methods.
Topic 5. Leadership Styles. Leadership and Authority.
Topic 6. Organizational Culture. Communication in Management.
Topic 7. Management Accounting and Control. Budgeting.
Topic 8. Strategic Management. Formulating an Enterprise Development Strategy. Change Management.
Topic 9. Project Management. Project Life Cycle.

Section 3. Entrepreneurship and Business
Topic 1. Entrepreneurship as a Socioeconomic Category. Business Entities.
Topic 2. Forms of Business. Sole Proprietorship, Partnerships, and Companies.
Topic 3. Business Creation and Registration Procedures. Legal Framework for Entrepreneurship.
Topic 4. Sources of Business Financing. Investments and Lending. Venture Capital.
Topic 5. Business Planning. Business Plan Preparation.
Topic 6. Marketing in Entrepreneurship.
Topic 7. Digitalization of Business. Digital Business Models.
Topic 8. Analysis and Identification of Entrepreneurial Risks.
Topic 9. Government Support for Small and Medium-Sized Businesses.



DEMO VERSION OF THE EXAM OPTION
Mock test

1. "Multiple choice"
1.1. Single-choice questions
1) Which of the following statements means that a completely competitive firm is operating in the market?
a) the curve for the product of a competitive firm has a negative slope;
b) the demand curve for the firm's product is a vertical line.
c) the firm's average and marginal cost curves are U-shaped;
d) the demand for products of a competitive firm is absolutely elastic in price;

2. “For compliance”
1) Establish a correspondence between terms and their definitions
1.Barter
2.Trading
3. Retail trade
A. economic exchange of goods, a transaction in which the value of goods is determined and a currency-free exchange of one good for another is carried out
B. the branch of economy and type of economic activity aimed at the implementation of commodity exchange, purchase and sale of goods, as well as related processes: direct customer service, delivery of goods, their storage and preparation for sale
B. Sale of goods to the end user.

3. Short Answer / Numerical (open-ended questions)
3.1. "Short Answer"
1) A firm that is a perfect competitor cannot influence the market price, so the ... curve looks like a horizontal straight line.

3.2. "Numerical"
1) A firm that is a perfect competitor produces a certain amount of goods, considering it optimal, having MR = 30 rubles and AC = 2Q +10 + 8/Q. Determine the amount of profit (Enter only the number without units of measurement):
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